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Potomac businessman Frank
© lslam’s new book isn't just meant to
offer information; its meant as a call
o action. “In_this book,” they write, “we
Tslam teamed up with his business make the case that Amesea’s tecling

| associates George Moz and B s eal and could be permanent. The
: 0 write “Renewing the Ameri- purpase oftis book s  enist youe
can Dream, A Citzen’ Guide for Al i reversiig.
Restoring Our Competitive Advan-

arti
decline”
g “Renewing the American Dream
“We are in a war for the furure of burlines why and how the U5, needs
America and the American Dream,” by reduce the deficit and deb, rebuild
lam says. \‘\mmm: that war is not ghe middle class, reintroduce manu-
R ks kionr acturing, support small business and
s begin the book with fenew civic engagement. It i filled not

whal |h2y call *A Citizen's Call to fust with detailed assessments of
- Arms,"in which they ask readers 10 do \thoro the country is, but with con-
| thelr part in renéwing the American recommendations for how to
Dream. iake lasting improvement. Among
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Ilam and his business assoclates have published a book that attempts to
enlist Amsricans to participate in umrsln; he nation’s decline.

many ST rdatlons _are
1!|Iptpmcl|uu§ health care plans they
think make sense for smal business-
05, creating a jobs program to boost
employment opportunities in manu-
facturing and  construction,
redesigning the curricula of public

cy and business schoals,

The tved aftios collbonted an
the concept for the book and
abousayear wrting . Thi s the
book for both Islam and Mufioz;
Crogo has penned a rumber of busk.
ness books.

009, a5 we looked at the
idlock and polarization In D.C. and
i inertia in the business communi-

ty, we came o the conclusion thal the
American Dream was at risk and that
we as citizens who had lived the
dream had the responsibility to speak
out; Islam explains,

They researced by lking o both
average cliizens and experts. They
Sk shught oul books, aricles and

ine resources that addressed the
topIs they wanted o cover

Jslam, Muoz and Crego met sev-
eral fimes in persan to hammer o
the scope of the book and to decc
what topics to Include. They then col-
bnrl[mlnnhnzwllmhzwmmg

Iia Crego e an
fimpressive amount of bus ines expe.
rience among g
nd subsequently sold the informa-
tion technology consulting firm QSS

Group and now leads is own invest-
ment group. Mufioz served as the
assistant secretary and chief financial
afficer of the US. Treasury Depan-
ment during the Clinton adminisira-
tion and is the former president and
of the Overseas Private Invest-

The intended audience for the

. bookis what the authors call the “21st

Century Citizen." This, lslam says, is
independent,

non-partisan, he points oui. Hather
than focus on a pardicular ideslogy,
they saught to provide a plan of action
based solely on a detalled examina-
tion of facts.

“We also had a large group of
advance readers from ail along the
political spectrum,”  Islam
“They provided us with feedback that

The dream s still alive: Authors propose how to fix what ails America|

helped us to be impartal in the pres-
entation of our . arguments
and insights”

Although Islam says the American
Dream can mean m
authors used a p
for the book.

things, the
ar definition

It s the opportunity o be the
best thatyou ean be and to be reward-
(e and recognized for accomplishing
that,” he says. “We should siress that
it an ‘opportunity, nota guarantee.*

“Renewing the American
A Citizen's Guide for

ur Competitive Advan-
age” is available for prochase
ajor ouline booksellers
hrough the visiting i mm(
ingtheamericandream.net,




